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ing a car a few months back. But the fuel
prices spoiled our plans. But look, this
gives me a chance to spend even more on
clothes and accessories.” said Desal,
shopping at DLF Emporio.

Like Desai, many consumers have be
gun spending after a fortnight-long ull due
to shraadh, considered Inauspicious for
purchases. Most retailers across the city
saw sales increase almost by 100% last
weekend compared with the ane before.

Though inflation and high bank inter-
est rates mean that festive buying may
not be as unrestrained as it was last vear,
retaflers still have a lot to look forward to,

“The rise in prices is taking place in
the backdrop of rising incomes. While
you may not go for big ticket items, this
doesn't mean you won't spend on apparel
and accessories. This obviously bodes
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and marketing) Blackberrys Clothing




